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Services sector
Gyms and personal trainers

Hairdressers and beauty salons

Banks and credit unions

Insurance providers

Telecom and broadband providers

Streaming services (Netflix, Spotify, etc.)

Food delivery platforms (JustEat, Deliveroo)

Online tuition or grinds companies

Hotels, B&Bs, Air BnBs

Couriers

What is ethical practice in marketing?
Ethical practice means being honest, fair, and responsible in how a business promotes itself.

Examples of good ethical practice:
Showing real results e.g. authentic before/after images for gyms

Being transparent about full costs (no hidden charges)

Using testimonials with permission and accuracy

Being honest

Respecting consumer privacy (not misusing personal data)

Not ripping off customers

Examples of bad ethical practice:
Exaggerating results or making false promises

Adding hidden fees at checkout (“drip pricing”)

Using fake reviews or testimonials

Exploiting fears or insecurities in advertising messages

Making cancellation difficult to trap customers into contracts

Paying social influencers to lie about results/promote the service without using it

Review of stage 1



Potential ideas
Ethical practice means being honest, fair, and responsible in how a business

promotes itself.

Starting points for projects

Food Cloud

Ticketmaster/MCD, Hotels, Flying

Dynamic Pricing - ethics of it - In Ireland its not legal in taxi driving at rush
hour (used in USA), but is for other things like Hotels etc...
Lacks fairness and transparency - fans weren’t told in advance.
Abuse of market power as a dominant company?

An Post

Credit Unions

Deliveroo/Just Eat Pricing

Comparing in store menu prices to app prices, then additional fees / the prices being
shown and when to customers e.g. some not shown in the process until the end.
Ethics of then having a pop-up asking if they’d also like to add XYZ to their basket
when they have pushed confirm order.



Go from broad to specific, iteratively, until
you have a clear question / outcome

Starting point - Are concert goers treated fairly and ethcially when buying tickets to concerts?

Look at articles from Oasis tickets that mention dynamic pricing and if prices were advertised

in advance or if consumers only got the prices when buying tickets online after queueing -

check the advertised prices e.g. €87.50 and what some were sold for of equal standard.

Investigate if pressure to buy was felt as consumers had queued which could encourage

impulse buying.

Articles
https://www.rte.ie/news/business/2024/0906/1468795-oasis-ticketmaster/

https://www.rte.ie/news/ireland/2024/0902/1467863-ticket-pricing-oasis/

https://www.ccpc.ie/consumers/2024/09/06/ccpc-opens-investigation-into-ticketmaster-sale-

of-oasis-tickets/

Stage 2: Developing a research question
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Source: https://www.rte.ie/news/ireland/2024/1004/1473507-oasis-tickets-complaints/



Stage 2: Developing a research question

A service business operating in Ireland

Ethical behaviour that can impact
marketing

Marketing Mix / Process linked in



How might ethical considerations around the pricing and process of Oasis concert
ticket sales inform Ticketmaster Ireland’s future marketing decisions?

Broad Idea Too wide – can’t investigate fairly.

Narrowed Focus Pick one company/event (Oasis & Ticketmaster Ireland).

Ethical Angle Fairness, transparency, impulse buying.

Investigative Aim Examine process, consumer reaction, regulator response.

SMART Question
How might ethical considerations around the pricing and process of
Oasis concert ticket sales inform Ticketmaster Ireland’s future marketing
decisions?

SMART
Criteria

Guiding Questions Applied Example (Student Thinking)

Specific
Is my question linked to the
theme? Is it clear and focused?

Yes, it links to ethical marketing. I’ll focus on
the Oasis concert ticket sale in Ireland and the
company Ticketmaster Ireland.

Measurable
Will I be able to gather enough
information to answer it?

There are Irish news articles (RTE, Irish Times),
CCPC statements, and consumer reactions
online (Reddit) that I can use as evidence.

Achievable
Are the resources I need
accessible? Can I realistically
gather the data?

Yes, I can collect secondary data only from
RTÉ, the Irish Times, and the CCPC website. No
survey needed, potential to do one?

Relevant
Does my question deepen
understanding of the theme?

Yes, it explores how ethical pricing and
transparency of a sales process affect
marketing in a service business in Ireland
(touches on ethics, digital transformation,
entrepreneurial thinking)

Time-Bound
Can I answer this question
within the time available?

Yes the event happened in 2024, so I can study
it over a few weeks using published sources.”
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Research Aims
1.Investigate the pricing and process used for Oasis

concert tickets
Describe the pricing and process used during the Oasis ticket
sales.
Identify how the pricing worked and whether consumers were
told about it clearly / when they found out what they had to pay
/ urgency of the process.

2. Investigate the response from different stakeholders
Customers:

What complaints or reactions did fans share online or through
the CCPC helpline, Reddit, social media etc...
How did they describe the fairness and transparency of the
process and fairness of the pricing?
What impact might this have on future trust in Ticketmaster?

Media:
How did news outlets (RTÉ, Irish Times, etc.) report on the issue?
What themes appeared most often (e.g. fairness, consumer
frustration, regulation)?
Were journalists generally critical, neutral, or supportive?

Regulators:
What actions did the CCPC or European Commission take?
What ethical or legal standards did they highlight?
How might their investigations or statements influence future
marketing practices?

The business
Was there any press release with more information
Did they announce any change in process/pricing

Stage 3: Developing a Project Plan



Stage 3: Developing a Project Plan
Step 1: Set Your Main Objectives

What is the purpose of my project? What am I aiming to discover or
understand? What are smaller targets within the project to achieve to help
me complete it?

How will I know if I've done this well? What would success look like for me?
What will I be checking for later on?

Step 2: Break the Project into Tasks

Step 3: Identify the Resources You'll Need

Step 4: Build a Realistic Schedule

Step 5: Carry Out a Risk Assessment

Step 6: Ongoing Monitoring and Evaluation Of Your Plan














